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Penelitian ini bertujuan untuk mengetahui dan menemukan bukti empiris 
terkait pengaruh value driven pada komitmen afektif yang dimoderasi oleh 
budaya organisasi. Dalam penelitian ini menggunakan metode survei pada 115 
responden mahasiswa fakultas ekonomi dan bisnis Universitas Sebelas Maret 
Surakarta. Pengujian data yang dilakukan dengan pengujian regresi hirarkikal. 
Hasil pengujian empiris menunjukkan bahwa adanya pengaruh positif Value 
Driven (VD) pada komitmen afektif. Selain itu juga, terdapat hubungan negatif 
dalam peran moderasi Budaya Organisasi (Bureaucratic, Innovative, dan 
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EFFECT ON VALUE DRIVEN IN AFFECTIVE COMMITMENT 
MODERATION BY CULTURAL ORGANIZATION 
 
(A Study on Employee Lecture at the Faculty of Economics and Business, 
University of March Surakarta ) 
 
 





This study aims to identify and find empirical evidence related value 
driven on affective commitment in moderation by the culture of the organization. 
In this study using the survey method on 115 student respondents faculty of 
economics and business Sebelas Maret university Surakarta. The test data is 
done by a hierarchical regression testing. The results of empirical testing showed 
that the positive influence of Value Driven (VD) on affective commitment. In 
addition, there is a negative relationship in the role of moderation Cultural 
Organization (Bureaucratic, Innovative, and Supportive) to the effects of Value 
Driven (VD) on affective commitment. 
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